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FOREWORD BY THE CEO
Richard Bruens

As CEO of Dutch Sport Tech Fund 2 (in this Brochure referred to as “DSTF2” or
“Fund”), it is with great pride and enthusiasm that I present to you this
Information Memorandum.

My involvement with Dutch Sport Tech Fund (“DSTF”) began with the launch of
our first fund (“DSTF1”), where I had the privilege of contributing both as an
investor and as a member of the Advisory Board. DSTF1 has so far exceeded
expectations—both in terms of performance and in the quality and relevance of
the portfolio companies we supported. DSTF1 demonstrated that targeted
investments in sports technology can deliver not only attractive financial returns,
but also measurable impact across health, fan engagement, and digital
innovation in sport.

With DSTF2, we build upon that
strong foundation. As a former
board member of Van Lanschot
Kempen, I bring deep financial
expertise and an extensive network
across the wealth management and
investment community. As a former
professional goalkeeper for SC
Veendam and former supervisory
board member of Feyenoord
Rotterdam, I bring a lifelong passion
for sport and a keen understanding
of the unique dynamics within the
sporting ecosystem. This rare
combination of finance and sport is
precisely what makes DSTF2 so
uniquely positioned.

DSTF2 is designed to capture this opportunity. With a sharp investment thesis, a
seasoned management team, and access to exclusive deal flow, we aim to back
the entrepreneurs who are building the future of sport smart, sustainable, and
scalable.

We warmly invite you to join us as an investor in DSTF2, and to be part of a
journey that combines financial opportunity with societal relevance, in one of the
most dynamic and fast-growing segments of the innovation economy.

The timing could not be better.
Recent market reports by Drake
Star and Deloitte confirm what we at
DSTF have long believed: the sports
technology market is entering a
decade of exponential growth,
driven by structural shifts in media,
health, fan behavior, and AI
adoption. Drake Star’s 2024 report
lights over $86 billion in deal activity
across the sector, while Deloitte
forecasts 20%+ annual growth
across key segments including
human performance, immersive fan
platforms, and data monetization.
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THE WORLD OF SPORT IS EVOLVING
FASTER THAN EVER DRIVEN BY
TECHNOLOGY, POWERED BY DATA, AND
REDEFINED BY DIGITAL EXPERIENCES.

At DSTF, we believe this transformation presents not just an
investment opportunity, but a chance to shape the future of
sport itself. With the launch of our second fund, we continue
our mission: to accelerate the most promising technology
ventures that improve performance, engage fans, and make
sport more inclusive, intelligent, and impactful. We invest in
companies that don’t just ride the wave of innovation, but
define it across areas such as AI-powered solutions,
immersive fan platforms, athlete health, and smart media
infrastructure.

INTRODUCTION
Our commitment is twofold: to generate attractive
financial returns and to create measurable, lasting
impact. By supporting scalable sportstech solutions,
we help athletes reach their full potential, empower
communities through better access, and enable the
sports industry to evolve in a more sustainable and
data-driven direction.

The global sports technology market is expected to
grow at over 20% per year, fueled by digital
transformation, shifting consumer behavior, and
strong institutional interest. In this dynamic and
resilient space, DSTF2 is positioned to play a leading
role leveraging deep sector knowledge, a proven
ecosystem, and a strong track record of
entrepreneurial success.

We invite you to join us in building the future of
sport where technology elevates every player,
every fan, and every experience.
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OUR MISSION:
 IS TO MAKE A POSITIVE CONTRIBUTION TO SPORTS AND

VITALITY BY INVESTING IN SUSTAINABLE SPORTS,
TECHNOLOGY, AND DATA-DRIVEN COMPANIES.
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LEVEL FUND 
CHARACTERISTICS
FUND TYPE

INVESTMENT FOCUS:

TARGET FUND SIZE
EUR 50+ MILLION.

MINIMUM COMMITMENT 
EUR 100,000 

TARGET STAGE:
SCALE‑UPS AND SERIES A

18% 
MINIMUM

IRR

Closed‑end private equity investment fund.

This closed-end private equity fund targets
sports technology with a focus on human
performance & athlete wellness, fan
engagement & digital communities, OTT, digital
media and immersive technologies, data &
predictive analytics and esports & fantasy
sports.

INVESTMENT PERIOD
3 years from the Initial Closing, with up to 2
additional 1-year extensions, which requires a
Members’ Special Resolution by the General
Members Meeting.

INVESTOR ELIGIBILITY
Professional investors and sophisticated
investors who can afford the risks associated
with alternative investments and are able to
invest a minimum amount of EUR 100,000. 10+ 

TARGET PORTFOLIO SIZE
PORTFOLIO COMPANIES

CAPITAL CALLS
Capital is called in tranches over the
Investment Period. EUR 100,000 will be
called as Initial Installment on the first issue
of the Membership Interests.

FUND TERM
5 years from the Initial Closing, with up to 2
additional 1-year extensions, which requires a
Members’ Special Resolution by the General
Members Meeting.



Teun de Nooijer is one of the most successful Dutch athletes
of all time, having represented the Netherlands in over 450
international hockey matches and winning multiple Olympic
medals. Post-retirement, Teun has built a second career in
entrepreneurship and business development, leveraging his
profile and network to connect capital, talent, and
innovation. As CIRO, he is responsible for investor
engagement, strategic partnerships, and expanding the
fund’s visibility among family offices, private investors, and
institutions.

Alexander Janssen is a seasoned venture investor and
entrepreneur with deep expertise in emerging technologies
and early-stage growth capital. He has co-founded and
advised multiple tech startups across Europe and has a
strong track record in identifying and scaling high-potential
ventures. With a background in institutional asset
management and a hands-on approach to value creation,
Alexander leads the Fund’s (investment strategy), due
diligence process, and portfolio development.

Richard Bruens as former supervisory board member of
Feyenoord Rotterdam, he brings a lifelong passion for sport
and a keen understanding of the unique dynamics within the
sporting ecosystem. Richard brings over 25 years of
leadership experience in private banking, asset management,
and strategic advisory. As a former Member of the Board of
Directors at Van Lanschot Kempen, he has built a strong
reputation in the Dutch and international financial markets. In
addition to his financial acumen, Richard is a lifelong sports
enthusiast and a former professional goalkeeper for SC
Veendam. His ability to bridge the worlds of finance and
sport positions him perfectly to lead DSTF2 into its next
growth phase.

The statutory management board of the Fund Manager determines the investment strategy of the Fund. From
left to right in the photo: M. (Mark) Snijders, R. (Richard) Bruens, A. (Alexander) Janssen, and T. (Teun) de
Nooijer (via their personal holdings).

DSTF2
MANAGMENT
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Together, the management team combines deep sector knowledge, operational excellence, and aligned values
ensuring a robust and mission-driven approach to portfolio management and investor outcomes.

CHIEF EXECUTIVE OFFICER (CEO):

CHIEF INVESTOR RELATIONS OFFICER (CIRO):

CHIEF INVESTMENT OFFICER (CIO):

Mark Snijders brings a rare combination of professional sports
experience and business leadership. As former captain of AZ
Alkmaar and professional footballer in both the Eredivisie and
the English Football League, Mark has since transitioned into
the role of investor and dealmaker in the sports technology
space. He is the founding force behind Dutch Sport Tech Fund
and has developed an extensive network of founders, clubs,
and venture partners across Europe. As CBDO, Mark focuses
on sourcing -quality deal flow, strategic collaborations, and
expanding the fund’s ecosystem.

CHIEF BUSINESS DEVELOPMENT OFFICER (CBDO):



“TALENT WINS
GAMES, BUT
TEAMWORK AND
INTELLIGENCE WINS
CHAMPIONSHIPS”

Management board
The statutory management board of the Fund
Manager determines the investment strategy of the
Fund. The board consists of R. (Richard) Bruens, A.
(Alexander) Janssen, T. (Teun) de Nooijer and M.
(Mark) Snijders (via their personal holdings). 

Fund Manager
The Fund Manager has an experienced and
complementary team of professionals with deep roots
in finance, sport, technology, and venture capital.
Each member of the leadership team brings a unique
blend of industry knowledge, operational expertise,
and network strength, collectively ensuring a strong
foundation for investment success.

The day-to-day operations and strategic execution of the Fund are entrusted to DST Management B.V., who will act
as Fund Manager pursuant to the investment management agreement concluded between the Fund and the Fund
Manager. 

DST Management B.V. is a private limited liability company incorporated under the laws of the Netherlands having
its official seat in Amsterdam, the Netherlands, and its principal offices at Stationsplein 9, 1012 AB Amsterdam, the
Netherlands. The Fund Manager is registered in the Dutch trade register under number 85541648. 
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FUND MANAGEMENT
SERVICES

WWW.DUTCHSPORTTECHFUND.COM

MICHAEL JORDAN



The global sports technology market is entering a period of sustained expansion. Market size: valued at $21.5 billion
in 2024 and projected to reach $117.9 billion by 2034, representing a 20.8% CAGR over the period (Precedence
Research, 2024). Regional dynamics: North America and Europe lead in adoption, with Asia-Pacific forecast to grow
fastest due to infrastructure investments and rising digital sports consumption.

Chart Exponential Growth In Sports Technology
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DATA AND AI
precision analytics, real-time insights,
and predictive modelling.

DIGITAL FAN ENGAGEMENT
immersive AR/VR, gamification, and
loyalty ecosystems.

OTT AND MEDIA TRANSFORMATION
direct-to-consumer (D2C) distribution
and personalized content.

SMART INFRASTRUCTURE
connected venues with integrated IoT,
crowd analytics, and sustainability tech.

GRASSROOTS AND INCLUSION
low-cost, scalable tools widening
access to coaching, analytics, and
competition.

INNOVATIVE INVESTMENT MODELS
tokenization, fan ownership, and
scalable digital-first revenue streams.

Deal activity: 2024 saw a record $86 billion in M&A, private placements, and public transactions across more
than 1,100 deals (Drake Star, 2024 Global Sports Tech Report), including landmark acquisitions such as Silver

Lake’s $13 billion take-private of Endeavor and Skydance’s $8.4 billion bid for Paramount.

THE SECTOR’S MOMENTUM IS UNDERPINNED BY
TECHNOLOGY-DRIVEN SHIFTS IN HOW SPORT IS
PLAYED, EXPERIENCED, AND MONETIZED

MARKET AND TRENDS
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Fan engagement and
digital communities 

immersive fan platforms blending
physical and digital experiences.
Personalization will be the key
competitive differentiator, with

loyalty programs, fan tokens, and
AI-curated content driving higher

lifetime value.

Human Performance &
Athlete Wellness

athlete-owned content channels and
monetization tools enabling direct

commercial relationships with fans,
bypassing intermediaries.

Data & Predictive
Analytics

AI-powered systems for
performance optimisation, fan

insights, and talent
identification, scalable across
elite and grassroots markets.

Esports & Fantasy
Sports

gamified fan experiences
including fantasy sports, esports,

and AR-based competitions
converting passive spectators

into active participants.

OTT, digital media and
immersive technologies

shift from broadcaster-led to
platform-led sports content. D2C

streaming with AI-enhanced
commentary, personalized feeds,

and interactive stats will open
new monetization pathways.

MARKET AND TRENDS

Aligned with DSTF2’s verticals, the most significant
opportunities through 2035 are:

2025
2030
2035

Global Sports Tech Market
Global Sports Market

GROWTH POTENTIAL
SPORTTECH VS SPORT

2035 - 21%
2030 - 10.2%
2025 - 6%
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THEMATIC 
MACRO TRENDS 

Longevity and active aging The convergence
of sport, health, and technology is creating
markets beyond competition—focusing on
lifelong performance, recovery, and well-
being. AI coaching, connected health
platforms, and recovery technologies are
driving participation across all age groups.

Women’s sports as a commercial frontier
Women’s sports are achieving record-
breaking audiences, sponsorships, and media
rights values. Technology accelerates this
growth by enabling direct-to-fan distribution,
performance tracking, and global storytelling
—unlocking under-served revenue potential.
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Artificial intelligence as a core enabler 
AI is becoming foundational in sports technology.

The sports AI market is projected to grow at more than 25%
CAGR through 2030, with leading companies like WSC
Sports, Zone7 and Kitman Labs already AI-native.

LONGEVITY AND ACTIVE AGING 

WOMEN’S SPORTS ARTIFICIAL INTELLIGENCE 

Performance and decision support: predictive training
plans, tactical insights, and unified performance
dashboards.

Fan personalization: automated highlight generation,
interactive chatbots, and sentiment-driven content.

Scouting and talent identification: AI-driven video
analysis reducing bias and broadening reach.

Commercial optimization: dynamic ticket pricing,
sponsorship ROI analysis, and operational efficiency.
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Focus
Technologies that deliver interactive,
personalized, and always-on fan
engagement in stadiums, via streaming
platforms, and across social media.
Applications range from AR/VR
experiences and gamification to premium
fan clubs and user-generated content
platforms.

Market Potential
Projected CAGR of ~21%
through 2030, reaching an
annual market value exceeding
€25 billion (PwC).

Digital sponsorship spending
growing at 15–20% annually.

02.08.2028

INVESTMENT OBJECTIVE
DSTF2’s objective is to generate an attractive rate of return of 18.0% per annum, compounded annually and before Taxation
for its Members, predominantly by investing in, managing, and adding value to the Portfolio Companies. 

PORTFOLIO STRATEGY
DSTF2 seeks to deliver attractive, risk-adjusted returns by investing in a carefully selected portfolio of 10+ innovative, scalable
sports technology companies. DSTF2 focuses on ventures that harness technology, data, and digital platforms to transform and
commercialize the global sports industry.

INVESTMENT
STRATEGY &
GOALS

ROGER FEDERER

“THERE IS NO WAY AROUND THE
HARD WORK. EMBRACE IT.”

€50M+ 10+ 
Fund target capitalizationTarget portfolio size

portfolio companies

Exit Strategy 
DSTF2 will seek attractive exits via trade
sales to strategic buyers (media groups,
technology companies, sports
organizations), private equity acquisitions,
or IPOs. Exit pathways will be evaluated
from the initial investment stage to
ensure strategic alignment and optimal
returns.



DSTF2
VERTICALS
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D
ST
F2

Data & Predictive Analytics

Human Performance & Athlete Wellness

OTT, digital media and immersive technologies

Esports & Fantasy Sports

Fan engagement and digital communities 
Digital communities, gamification & Web3

Competitive gaming & interactive fan play

Streaming, AR/VR & metaverse

Data-driven training, recovery & wellness

AI-powered insights & predictive modeling

~20%
CAGR 

~20%
CAGR 

~22%
CAGR 

~24%
CAGR 

~23%
CAGR 



For DSTF2, this vertical offers an opportunity to
back scalable software platforms that generate
recurring revenues and defensible data assets.
Companies in this space not only help teams and
athletes improve performance but also create
monetization opportunities by licensing analytics
tools, providing SaaS solutions, or powering fan-
facing products with personalized insights. By
focusing on Data & Predictive Analytics, DSTF2
invests in the “intelligence layer” of the sports
industry an essential enabler of performance,
engagement, and value creation across the entire
ecosystem.

The market for sports analytics is expected to
expand at a remarkable pace, with optimistic
projections indicating a 23% CAGR between 2025
and 2035. This growth is fueled by the
exponential increase in available data, the falling
costs of data storage and processing, and the
growing importance of analytics in both elite and
grassroots sports. The integration of predictive
analytics into adjacent markets such as fantasy
sports, media, and sports betting further
amplifies the commercial potential.

Sources:
Grand View Research (Sports Analytics Market, 2024–2030)
Fortune Business Insights (Sports Analytics, 2025–2032)
Mordor Intelligence (Sports Analytics, 2024–2030)

Data & Predictive Analytics is one of the fastest-
growing verticals in sports technology,
transforming the way athletes, teams, and
organizations make decisions. Software platforms
in this space capture and process vast amounts
of performance, biometric, and gameplay data,
and translate them into actionable insights.
Applications include talent identification and
scouting, in-game strategy optimization, injury
prevention, fan engagement personalization, and
betting analytics. Increasingly, these systems are
powered by AI and machine learning, enabling
predictive modeling that moves beyond
describing past events to forecasting future
outcomes.
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DATA & 
PREDICTIVE
ANALYTICS
CAGR 23%
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Global pioneer in digital
sponsorship and asset

valuation

DSTF1 REFERENCES

Global pioneer in digital
sponsorship and asset

valuation

The leading B2B
booking platform
for golf courses

Online platform for
racket sports
competitions 



For DSTF2, Human Performance represents a compelling opportunity
to back scalable software businesses that not only improve elite
athlete outcomes but also generate valuable data assets, enable
personalized coaching at scale, and create recurring revenue models
through SaaS distribution. By focusing on the digital layer of
performance enhancement, DSTF2 positions itself at the heart of a
transformation that extends beyond sport into the broader health and
wellness ecosystem. 

AI-powered cricket
coaching and

performance platform

Enhancing
performance and

developing the future
of football

The Human Performance vertical focuses on software solutions that
optimize athletic training, recovery, and long-term wellness. Rather
than relying on hardware devices alone, the emphasis is on platforms
and applications that transform raw data into actionable intelligence.
Examples include AI-driven performance analytics, digital coaching
platforms, injury prevention and rehabilitation software, and recovery
management systems that integrate seamlessly into the daily
workflows of athletes, coaches, and sports organizations. 

Market growth in this vertical is underpinned by the accelerating
demand for data-driven training environments and the application of
machine learning and predictive analytics to enhance decision-making.
Optimistic projections suggest a 20% CAGR from 2025 to 2035,
reflecting the expansion of software-centric solutions across both
elite and mass-participation sports. The integration of performance
analytics into mainstream fitness platforms further broadens the
addressable market, connecting professional sport innovations with
consumer wellness trends. 

Sources: Market Growth Reports (Sports Coaching Platforms Market, 2025–2033) 
                Market Data Forecast (Wearable Devices in Sports, 2025–2033) 

HUMAN
PERFORMANCE
& ATHLETE
WELLNESS 

CAGR 24% 
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DSTF1 REFERENCES

A personalized app
for all your health
and wellness goals



This vertical captures the rapid digital transformation of
how sports content is produced, distributed, and
consumed. Traditional broadcast models are being
replaced by OTT platforms and direct-to-consumer
solutions that allow rights holders, clubs, and athletes to
reach fans globally without intermediaries. Alongside
OTT, immersive technologies such as augmented reality
(AR), virtual reality (VR), and metaverse environments
are redefining how fans experience live sports, training,
and community interaction.

The global market for sports OTT, digital media and
immersive technologies is projected to expand at an
optimistic CAGR of 22% from 2025 to 2035. Growth is
driven by shifting consumer preferences toward
personalized, interactive content, the monetization
potential of hybrid models (subscription, advertising, in-
app purchases) and the deployment of immersive fan
experiences that blur the lines between live and digital
participation.

For DSTF2, this vertical represents a dual opportunity: investing in scalable OTT platforms and media
monetization software that benefit from recurring revenues, and in immersive solutions that open entirely new
engagement and monetization channels. These innovations not only reshape how sports are consumed but also
generate valuable audience data, enabling targeted marketing, enhanced sponsorship ROI, and new revenue
streams. By focusing on the convergence of OTT distribution and immersive technologies, DSTF2 positions itself
at the forefront of the digital sports media revolution.

Sources: Grand View Research (Sports Streaming Platforms, 2025–2030) Growth Market Reports (Sports OTT, 2025–2033) Mordor
Intelligence (Sports Media Market, 2025–2030) Allied Market Research (AR/VR in Sports, 2024–2032)
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OTT, DIGITAL MEDIA
AND IMMERSIVE
TECHNOLOGIES

CAGR 22%
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A game for crowdsReal-time fan-
generated content

platform 

 Where influencers
and athletes

compete for glory



Esports & Fantasy Sports is one of the most dynamic growth areas
within sports technology, combining competitive digital gaming with
interactive fan participation. Esports has developed into a global
entertainment phenomenon, attracting massive audiences across
streaming platforms and monetizing through sponsorships,
advertising, media rights, and in-game purchases. Fantasy Sports
enables fans to engage more deeply with traditional sports by
creating and managing virtual teams, where outcomes are directly
linked to real-world athlete performance. Together, these models
redefine the role of fans, transforming them from passive viewers
into active participants in the sports ecosystem. 

Market research shows strong expansion, with an optimistic CAGR of
20% between 2025 and 2035. Growth is fueled by the rise of mobile
and social gaming, the increasing digitalization of fan engagement,
and the ability of platforms to monetize through subscriptions,
advertising, sponsorships, and microtransactions. 

The #1 platform in
Fantasy Sports

Investment firm in
sports, gaming, and

entertainment

Sources: Mordor Intelligence (Fantasy Sports, 2025–2030) Allied Market Research (Fantasy Sports,
2024–2033) Market Research Future (Esports, 2025–2035) RootsAnalysis / Research & Markets
(Esports, 2024–2035)

ESPORTS &
FANTASY
SPORTS
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CAGR 20%

DSTF1 REFERENCESFor DSTF2, Esports & Fantasy Sports
presents an attractive investment
opportunity in software platforms that
scale globally and generate recurring
revenues. Beyond direct monetization,
these platforms create highly engaged
communities, provide valuable user data,
and offer strong cross-vertical
integration opportunities with fan
engagement, betting, and digital media.
As gaming culture and sports continue to
converge, this vertical is positioned to
capture a significant share of future
growth in the sports technology industry.



The data-driven soccer
platform, with 50 million

followers

DSTF1 REFERENCES

Street sports and
culture together within

one community platform 

The ultimate trip
planner for cyclists and

cycling communities

Platform for authentic
sports trips and fan

experiences

Fan Engagement & Digital Communities is
transforming the relationship between fans,
athletes, and sports organizations. Instead of being
passive spectators, fans are now part of interactive
ecosystems where they can engage directly with
clubs, players, and each other. Software platforms
enable loyalty programs, gamified experiences,
community-driven content, and digital collectibles,
while social media integration and Web3 solutions
(fan tokens, blockchain-based memberships) allow
fans to become stakeholders in the sports
economy. 

The market is forecast to grow strongly, with
optimistic estimates pointing to a 20% CAGR from
2025 to 2035. This expansion is driven by shifting
consumer preferences towards immersive and
participatory experiences, the rise of younger
digital-native fan bases, and the ability of teams
and athletes to monetize direct relationships
through data-driven marketing, subscriptions, and
digital goods. By leveraging these tools, clubs and
athletes gain both new revenue streams and
deeper insights into fan behavior. 

global fan bases but also generate valuable first-party
data and recurring monetization models. As fans
increasingly expect personalized, interactive, and
always-on engagement, this vertical is set to be a key
growth driver within the broader sports technology
market. 

Sources: Future Market Insights (Fan Engagement Market, 2025–2035)
Market.us (Fan Engagement, 2025–2034) The Business Research Company
(Fan Engagement, 2024–2029) 

CAGR 20% 
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FAN ENGAGEMENT
AND DIGITAL
COMMUNITIES 
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For DSTF2, Fan Engagement & Digital Communities
offers a unique opportunity to invest in scalable
software platforms that sit at the intersection of
sports, media, and community building. These
solutions not only strengthen loyalty and expand

Web3 infrastructure for
telecom and banking

applications



PORTFOLIO 
AND RISK
MANAGEMENT
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JONTY RHODES

“I GOT MORE BRUISES,
GRASS-BURNS AND CUTS IN
PRACTICE THAN IN MATCH
PLAY.” 

The Fund Manager shall be responsible for the portfolio management and risk management tasks with
respect to the Fund and will perform the fund management services as set out in the Membership
Agreement. 

The Fund Manager performs its services in accordance with the Membership Agreement and the
investment management agreement concluded between the Fund and the Fund Manager. Pursuant to
the Membership Agreement and the investment management agreement, the Fund Manager has the full
and exclusive power, discretion, and authority to invest and manage the Fund Assets.

The Fund Manager may employ consultants and other third parties in the exercise of its powers and
duties. The Fund Manager will not delegate it’s risk- and portfolio management services with respect to
the Fund.

The Fund will utilize Fundbuddy B.V.as its dedicated digital fund administration and
investor relations platform. Fundbuddy B.V.provides a secure, cloud-based
environment through which investors can:

View their portfolio and transaction history

Receive fund updates, financial reports, and investor communications.

Participate in digital signing processes and secondary market transactions via the
platform’s.

Integrated bulletin board The use of Fundbuddy B.V.ensures streamlined
administration, improved compliance workflows, and an enhanced investor
experience throughout the Fund lifecycle.

FUND ADMINISTRATOR
The Fund Manager has engaged Fundbuddy B.V. as
Administrator of the Fund to provide, subject to the
overall direction of the Fund Manager, certain
financial, accounting, administrative and other services
to the Fund. The Administrator is a private limited
liability company incorporated in the Netherlands
under registration number 94532311.

INDEMNIFICATION
Subject to certain restrictions set forth in the
Membership Agreement, the Fund Manager (among
others) will be indemnified out of the Fund Assets
against liabilities and charges incurred in
connection with the performance of its duties and
services to the Fund.

PORTFOLIO 
AND RISK
MANAGEMENT



The Fund will have an Investment Committee. The
Investment Committee is a dynamic group of
members to be appointed by the Fund Manager. Its
composition can vary per Investment and divestment
(except for the chairman of the Investment
Committee, who has a permanent seat in the
Investment Committee).

The Fund Manager is required to obtain the advice of
the Investment Committee for all potential
Investments in and divestments of Portfolio
Companies. Although the Fund Manager shall have
due regard to the advice or recommendations of the
Investment Committee, the advice shall be non-
binding, and the Fund Manager shall be under no
obligation to act on or in accordance with any such
advice or recommendations.

Each Member, the Fund Manager and members of the Investment Committee and Advisory Committee shall be entitled to attend
and address the General Members Meeting. 

The annual General Meeting shall be held in the Netherlands, at the registered office of the Fund or at such other place in the
Netherlands as may be specified in the Articles of Association, within six (6) months after the end of the financial (fiscal) year. 
At the annual meeting, the Fund Manager will present (i) a report on the business activities of the Fund and (ii) the annual accounts
to be adopted by such meeting.

At any time it deems appropriate, the Fund Manager may convene an extraordinary General Members Meeting. The Fund
Manager shall convene an extraordinary meeting upon receipt by the Fund Manager of any notice requisitioning the holding of a
meeting signed by Members whose aggregate Capital Contributions pro rata constitute 10% (ten percent) of the aggregate Capital
Contributions of all Members.

INVESTMENT COMMITTEE

GENERAL MEMBERS MEETING

ADVISORY COMMITTEE

BODIES OF THE FUND
The Fund will also have an Advisory Committee,
acting as ambassador of the Fund. The Advisory
Committee shall be responsible for evaluating and
consulting/advising on a non-binding basis (among
others) on matters of conflicting interests, financial
matters, (macro-economic) opportunities and
threats for the Fund, possible new initiatives
regarding co-operation and partnerships, a change
of the investment policy and procedures and any
other matters if so requested by the Fund Manager
or if required pursuant to the Membership
Agreement.

The members shall be appointed by the Fund
Manager for the duration of the Fund, including any
extension thereof. The Fund Manager may at any
time replace the members of the Advisory
Committee. 
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DIRECTORY
De Hooge Waerder Accountants
Kennemerstraatweg 303a
1814 GM Alkmaar
072-5180000
alkmaar@dehoogewaerder.nl

Finway
Joan Muyskenweg 30
1114 AN AMSTERDAM
+31 20 308 65 50
info@finway.nl

Novera
Keizersgracht 477E
1017 DL Amsterdam
+31 88 206 6600
info@novera.nl

Fundbuddy B.V.
Hogehilweg 19
1101 CB Amsterdam
+31 645288664
info@fundbuddy.nl

Van Lanschot Kempen
Apollolaan 150   
1077 BG AMSTERDAM
0800 1737
privatebanking@vanlanschotkempen.com

Schut | van Os Notarissen N.V.
De Lairessestraat 20
1071 PA Amsterdam
020 305 7979
Info@SchutvanOs.nl

New Sales Company (NSC)
Rubberstraat 9
1411 AL Naarden
020 716 58 96
info@nsc.nl

WWW.DUTCHSPORTTECHFUND.COM

https://www.google.com/maps/place/data=!4m2!3m1!1s0x47c60993aa44d03d:0x18b9cdb85e45bf42?sa=X&ved=1t:8290&ictx=111
https://www.google.com/maps/place/data=!4m2!3m1!1s0x47c60993aa44d03d:0x18b9cdb85e45bf42?sa=X&ved=1t:8290&ictx=111
https://www.google.com/search?client=safari&rls=en&q=novera+tax&ie=UTF-8&oe=UTF-8
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More info:
dutchsporttechfund.com
Stationsplein 9

1012 AB  Amsterdam

+31(0)85 800 0403

info@dutchsporttechfund.com
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“SOME PEOPLE WANT IT TO HAPPEN,
SOME WISH IT WOULD HAPPEN, OTHERS

MAKE IT HAPPEN.”
MICHEAL JORDAN


